
 Free Listing 

 

Test EUROPAGES’ effectiveness for free  
Register now and see for yourself how the EUROPAGES site can make your business more visible on 
the Web. 
 

Registration is free and only takes a few minutes 
NOTE! Each free ad request is checked and approved by the EUROPAGES teams. This guarantees that the 
information given in the ad is coherent. In case of any non-compliance with this control, the free ad will not be 
published. 
 

A free ad, but one containing a wealth of information 
Up until now, free ads were limited to the basic details: company name, address, contact details and activity 
sector. 

As of now, you can include your logo, website address, two additional activity categories and up to 1000 
characters of text describing your activity in greater detail. 

 

1. You benefit from an AD in the EUROPAGES results page: 

 
 

2. You benefit from a BUSINESS CARD, which is basically a mini-site dedicated exclusively to your business: 

 
1. Logo, 2. Descriptive text  (1,000 characters), 3. Link to the website, 4. Categories and keywords, 5. Email, 6. Address 
and telephone, 7. Business info, 8. Card.
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 Free Listing 

 

National and international visibility 
By placing a free ad, you will put your company at the core of European exchange. Every month, EUROPAGES 
receives 3,5 million visitors worldwide, especially in Europe (70%). By placing a free ad, your company becomes 
visible to all these users. 
 
The activity categories you choose when entering your ad in the menus provided for this purpose are already pre-
translated into 26 languages. This means that your free ad is published in all the language versions of the 
EUROPAGES site. You thus automatically benefit from national and international visibility, absolutely free. Your 
future clients or suppliers will be able to view all the details needed to see where you are located, find out about 
your business and subsequently contact you.  
Note, however, that the 1000-character text describing your company will only be published in the language you 
use to enter your ad; only paid ads benefit from the translated text. This text will thus be visible in one language 
only. 
All the elements in your free ad are reactive to searches run in EUROPAGES. They are thus optimised so that 
your ad is indexed by all the main search engines such as Google, Yahoo or MSN. 
 

Decisive results 
You can easily find out the results of your free ad thanks to a regular statistical report sent to you by 
EUROPAGES. 

 

Improve your ad's performance whenever you like 
Your free ad entitles you to a myEUROPAGES account. This account means you can update and modify your 
free ad.  
The free ad serves to give you an initial idea of how you can improve your visibility. However, to further improve 
your results, attract a higher hit rate on your website and receive more mail in your inbox, you can purchase a 
paid ad. It goes without saying that a paid ad is much more effective than a free one. 
In 2009, a free ad was seen an average 412 times on EUROPAGES, compared with an average 23,931 times for 
a paid ad. A paid ad is thus 58 times more likely to be seen by a search than a free ad. In 2008, a paid ad was 25 
times more likely to be seen. 
 

 
 

For more information on paid ads, download the following documents: "Pay-Per-Click ad" or "Made-To-Measure 
ad". 
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